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NextGen PAC’s mission is to empower young Democratic-leaning voters to engage 

in elections and ensure our government is responsive to the largest and most 

diverse generation in American history.  

NextGen is one of only a few national organizations focused exclusively on engaging 

and mobilizing young people to vote utilizing a holistic strategy at a scale that is 

unmatched. For more than a decade, NextGen’s comprehensive and multi-layered 

approach of on-the-ground field operations, one of the country’s largest national 

distributed (calls and texts) organizing programs, creative online organizing, social 

media outreach, and paid-media efforts has helped us to effectively connect with 

young people on key issues and mobilize millions of young voters to the polls. In state 

after state, the hard-to-reach voters NextGen engages or communicates with help 

to secure critical victories for Democratic candidates up and down the ballot and 

push progressive policies forward. 

Even though young people are widely acknowledged as a key voting bloc within 

the party, they are historically under-recognized and under-resourced compared 

to other groups of voters and outreach/turnout priorities. But cycle after cycle has 

shown what NextGen knows to be true as we look to 2024: investing in young voters 

is a critical pathway to holding power across battleground states, delivering the 

270 electoral votes needed to reelect President Biden, defend the Senate, and win 

back the House. As the largest and most diverse generational voting bloc, they are 

uniquely positioned to make the decisive difference for Democrats and are a critical 

component in securing these victories.  
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NextGen America + NextGen PAC: 
Exclusively Focused on Young Voters



NextGen is a laboratory of innovation, experimenting with the most cutting-edge technology, social 

media, distributed organizing, and innovative field strategies that speak to a younger generation. Over 

the last decade, NextGen has tested and developed the best tactics to reach young voters, at a level 

of sophistication and scale that is unmatched. We have institutionalized regular testing of our innovative 

strategies in order to assess their efficacy in mobilizing young voters. 

NextGen has pioneered strategies to reach young people everywhere and anywhere they are, including 

through first-of-its-kind social media influencer programming, dating app engagement, and video game 
organizing. All of this is in addition to running effective field campaigns, including high-traffic canvassing 

on and off college campuses, door knocking in heavily youth-concentrated precincts, and a robust 

distributed volunteer army with the capacity to make tens of millions of texts and calls each election cycle. 

Additionally, we use tried-and-true tested methods of mail, digital persuasion, and targeted advertising 

on college campuses. 

Everything we do is driven by data, and our measurement year over year has proven that year-round 

holistic contact is the only effective formula to drive up youth turnout. NextGen’s programming is not 

transactional nor monolithic. 

The data is clear: there is no one tactic to reach and turn out young voters. We must create a surround 

sound of engagement. By layering on different tactics via different modes of outreach with unique 

messages and messengers, NextGen reaches and turns out young voters at higher rates. Across the 
8 key states we worked in last cycle, our layered strategy is effective: NextGen turned out young voters 
at a rate of 13 points higher than those young voters we did not contact: 

NextGen’s Value:
A Decade of Relationship Building and Mobilizing Young Voters
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* In New Hampshire, voters we 
contacted turned out just below 
those we did not contact due to 
a combination of factors, which 
include age modeling on the voter 
file and race competitiveness. 
Additionally, New Hampshire’s 
youth population already turns 
out at higher numbers than 
many states across the country. 
In this state, we made a concerted 
effort to target and turn out the 
lowest-propensity, most 
unlikely voters.

Digital advertising experiments 
and polling showed us the value 
of persuading young voters to 
support Joe Biden and Democrats 
down the ballot. Young voters who 
saw our digital ads supported Joe 
Biden by 43 points, compared to 
a 33-point margin from a control 
group that did not see ads.

Tested and Holistic Programming that Works NextGen’s Proven Track Record

Arizona

Michigan

North Carolina

New Hampshire

Nevada

Pennsylvania

Texas

Wisconsin

Total

State

48%

58%

42%

52%

40%

54%

55%

62%

50%

NGA Contacts

+15 pp

+16 pp

+10 pp

-2 pp

+12 pp

+6 pp

+22 pp

+10 pp

+13 pp

Difference

33%

42%

32%

54%

28%

48%

33%

52%

37%

Non-NGA Contacts

We must have consistent engagement 
with young voters over a long period 
of time and through a variety of means 
to ensure they become habitual voters 
and turn out to vote when it matters.

Our data proves this: Young people 
NextGen engaged over multiple cycles 
turn out at higher rates, underscoring the 

importance of investing in young voters 

for the long term. NextGen’s sole focus to 

Turnout of NGA Contacts (18-35)

Young voters are persuasian targets, and built Biden’s margin

In 2020, NextGen’s work helped lead to the largest youth turnout in history, culminating in a victory for 

Joe Biden and Kamala Harris as well as critical U.S. Senate and House races down ticket. Operating across 

11 battleground states, NextGen worked tirelessly to turn out young Democratic-leaning voters. 4,685,526 
of the young progressives NextGen reached out to (about half of all young voters in our 11 states) cast 
a ballot. We did this by organizing and centering pro-Biden messaging and other Democratic narratives 

throughout every aspect of our program. The goal of each of NextGen’s engagement programs and tactics 

was to improve Biden’s overall favorability among young people while building awareness of his and other 

Democrats’ accomplishments and progressive agendas. One way we did this was through our ads: 

engage and mobilize young people ages 18-35 coupled with our ten years of programming have given 

us unparalleled experience and knowledge that ensures the effectiveness of our program. 

Those who did not see NextGen ads
Favored Biden Favored Trump

Those who saw NextGen ads
Favored Biden Favored Trump



2024 in Context: 
Youth Mobilization and Turnout

Winning in 2024: 
Biden, Democrats, and the Youth Vote
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According to our analysis of the TargetSmart voter file, young voters (18-35) make up one in four 

registered voters in the U.S (25.5%). And recent elections show their voting patterns are trending more 

and more progressive:

As we prepare for the upcoming presidential election, NextGen is focused on reelecting President Biden, 
protecting our Democratic majority in the Senate, winning back the Democratic majority in the House, 
and winning an important governor’s race in North Carolina. Additionally, we will educate and mobilize 

young voters to vote down ballot to support ballot initiatives and state and local candidates who play 

critical roles in our democracy, including certifying elections. 

The map to 270 requires Democrats to protect states where we made gains in 2020 (e.g. Arizona), shore 

up states we won by slimmer margins (e.g. Michigan and Pennsylvania), and expand into new states where 

Republicans won by slim majorities but where there are critical down ballot races that can help drive 

turnout (e.g. North Carolina). Additionally, many of the states critical to Biden’s reelection also have key 

races for the U.S. Senate or the Governorship. 

Furthermore, in each of the past three election 

cycles, young voters have made history: 2018 

was the highest youth voter turnout in a midterm 

election, 2020 was likely the highest youth voter 

turnout since the voting age was lowered to 18, 

and 2022 was the second highest youth voter 

turnout in a midterm in the past three decades. 

Three cycles in a row is not a fluke – it is a 
pattern. Soon, Millennials and Gen Z combined 

will be the largest eligible voting bloc in the 

country. We know that 2024 is a must-win year 

for Democrats, and to do so, we must continue 

to build upon the momentum of the last three 

election cycles.

Historical Youth Vote Choice in National Elections

NextGen’s 2024 
Targeted Races and 
Battleground States

NextGen’s 2024 Congressional Districts

Youth Voter Turnout*

Young people’s (ages 18-29) national vote choice for candidates to the House of Representatives

Democrat Republican

Source: Tufts University Tisch College - CIRCLE

* Source: Center for Information and Research on Civic Learning 
and Engagement (CIRCLE) for all years of youth turnout 

except for 2012, which comes from the US Census.

Presidential Race

US Senate Race

Governor’s Race

Secretary of State Race

Attorney General Race

US House Races

Ballot Initiatives TBD

MI

TBD

PA

TBD

NCAZ NVNH

AZ 01

AZ 06

PA 17

MI 03

MI 07

MI 08

District District

Arizona State University * 
Scottsdale Community College

University of Pittsburgh *
Carnegie Mellon University *
Community College of Allegheny County

University of Arizona *
Pima Community College 

Grand Valley State University
Grand Rapids Community College

Michigan State University
Lansing Community College

University of Michigan at Flint
Mott Community College

Campuses Campuses

MI 10

NV 03

NV 04

NC 13

NH 01

Oakland University
Oakland Community College
Macomb Community College

North Carolina State University
St Augustine’s University
Wake Tech Community College

UNLV *
University of South Nevada

UNLV *
University of South Nevada

University of New Hampshire
Southern New Hampshire University

*Near the district 



NextGen’s Target Universe
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In 2024, NextGen will target an overall universe of over 5.3 million young people across our six 
battleground states, mobilizing them to reelect President Biden and elect or reelect Democrats 

in other critical races. Additionally, NextGen will work to mobilize our growing NextGen community, 

a small but significantly reliable base of young voters who consistently engage with us and 

usually turn out 12 points higher than their peers. As noted prior, the NextGen community 

is a key group of young voters who oftentimes make up a significant portion of the raw vote 

estimate as well as the margin of victory for Democrats in most states.

Additionally, we know that young people cannot simply be categorized as “turnout” voters – 

they must be educated about the candidates and persuaded to believe that voting and voting 

for a particular candidate or party is worthwhile. We also understand that 18-35-year-olds are 
not monoliths in how they view issues or in what they are most passionate about, which is why 
we segment universes and messaging. Our strategic segmenting based on factors like geography, 

gender, race, education level and stage of life is key to engaging young people effectively. 

1

1	

1 

1	 These buckets will be refined once we do our 2024 polling. Additionally, our voter contact strategy includes reaching out to people 
modeled as low-turnout voters, with turnout scores via TargetSmart of 0-50. Modeling for this score is based on previous vote history, which many 
young people do not have because they have not voted in previous elections. Modeling is also based on how folks of that demographic behave, 
and we see lower turnout scores for voters of color. Our aim is to expand the electorate, and this comes from targeting all potential voters. 
NextGen fills a gap of reaching potential voters that other organizing programs see as too difficult to mobilize.

AZ MI NC NH NV PA

Base
Universe

Persuasion
Universe

Turnout
Universe

115,354 230,843 181,431 14,273 54,578 292,526

28,737 240,519 121,315 6,010 26,558 35,361

731,791 815,027 949,331 22,006 400,159 1,037,559

State by State Estimated Target Universe Sizes*

*Sizes will be adapted based on our 2024 polling and will shift dramatically as the landscape changes, young people come of age, take action, 
register to vote, and vote in off-year and primary elections, and the modeling that helps build these universes is updated with time.Generally, we split our outreach into three : 

Base Universe

Persuasion Universe

Turnout Universe

Registered 18-25-year-olds with partisan score of 85+ and turnout score 90+;

AND registered 26-35-year-olds with partisan score of 85+ and turnout score of 85+

Base universe across NextGen’s six battleground states: 889,005

Registered 18-25-year-olds with partisan score between 35-84.99 and turnout score of 80+;

AND registered 26-35-year-olds with partisan scores 40-84.99 and turnout score of 80+

Persuasion universe across NextGen’s six battleground states: 458,500

Registered 18-25-year-olds with partisan score of 60+ and turnout score <90;

AND registered 26-35-year-olds with partisan score of 65+ and turnout score <85

Turnout universe across NextGen’s six battleground states: 3,955,873



NextGen’s Path to Victory in 2024
With an exclusive focus on mobilizing young voters ages 18-35 through a holistic program, NextGen 

is uniquely positioned to build upon 10 years of organizing young people. We aim to target a universe 

of over 5.3 million young people ages 18-35 across six states: Arizona, Michigan, Nevada, North 
Carolina, Pennsylvania, and New Hampshire. We will give them the tools and knowledge to turn out 

to vote in record numbers. 

Leveraging NextGen’s past experience in these states, we aim to ramp up quickly on campuses 

NextGen has previously worked in past cycles while expanding programming on new campuses. 

In Arizona and Pennsylvania, budget permitting, we will prioritize staffing our campus organizing 

program in 2023. After Pennsylvania and Arizona, NextGen will prioritize staffing in Michigan, Nevada, 

and North Carolina for 2024. We plan to run a GOTV-only ground program in New Hampshire 

beginning late October 2024 through Election Day. Below is a snapshot of our states and where 

NextGen can help Democrats win. 

NV

AZ

MI
PA

NC

NH

(+) 10,457

(+) 154,188

(-) 74,483

(+) 59,267

(+) 33,596

(+) 80,555

-

Biden 49.4 - 49.0

Biden 50.6 - 47.8

Trump 49.9 - 48.6

Biden 52.7- 45.4

Biden 50.1 - 47.7

Biden 50.0 - 48.8

-

Senate

Senate

Governor

Governor

Senate

Senate

-

Kyrsten Sinema*

Open

Open

Open

Jacky Rosen

Bob Casey Jr.

-

50.0%

N/A

N/A

N/A

50.4%

55.7%

-

N/A

N/A

N/A

Democrat

Democrat

-

Independent
(caucuses with Democrats)

Total

State 2020 Pres
Vote Gap

2020 
Biden/Trump

2024
Race Incumbent % of Vote Won

in 2018 or 2020Party

875,882

1,286,389

1,252,077

42,289

481,295

1,365,446

5,303,378

53%

55%

58%

55%

55%

61%

-

464,217

707,514

726,205

23,259

264,712

832,922

3,018,829

101,724

79,964

103,488

52,479

62,561

236,927

-

22%

11%

14%

226%

24%

28%

-

Est. NextGen 
Universe Size

Est. % Turnout
of Universe**

Expected NGA 
Universe Votes

Current Size of 
NGA Community

% of the Expected Universe 
Votes from NGA Community
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*Ruben Gallego recently announced as a Democratic candidate; TBD if additional candidates jump in the race.
** This is a very rough estimate using turnout scores. Models will be revised in the coming months, and we’ll have other options to pull more reliable 
estimates.

AZ

MI

NC

NH

NV

PA



Early Field Investments: 2023

NextGen has worked in Pennsylvania since 2016, helping to reach millions of young voters and exponentially 

increase youth voter turnout. Young Pennsylvanians that NextGen contacted in 2022 turned out 6 points 
higher than those NextGen did not engage. Pennsylvania is critical to Biden’s reelection and a battleground 

U.S. Senate race, which is why NextGen will focus on mobilizing young Pennsylvanians in 2023 to vote in key 

state and local races. Our early investment will drive up turnout and better position us to expand programming 

in 2024. We aim to organize on 23 campuses in 2024, returning to many campuses we have worked on 
since 2016: 

NextGen has worked in Arizona since 2018. In the 2020 election, young people preferred Biden by an 

overwhelming 31-point margin, with young Latinos playing a critical role. This margin is monumental in a 

state that was decided by less than half a percentage point. In 2022, young Arizonans NextGen engaged 
with turned out 15 points higher than those we did not engage with in the state. Our robust programming 

drove youth voter turnout and propelled victories for Senator Mark Kelly, Governor Katie Hobbs, and other 

Democrats down the ticket. Arizona is a key state for Biden’s reelection with a critical U.S. Senate seat 

to hold and must win House races. Our plan includes:

Pennsylvania

Arizona

Election Year 2024 Investments

NextGen has been working in Michigan since 2014. Young people had above-average turnout in both

2018 (33%) and 2020 (54%). In 2020, young voters’ 24-point preference for President Biden helped make 

the difference in a close race. The net youth vote for Biden was 194,000—higher than the statewide margin 

of victory of 148,000. In 2022, 62% of youth voted for Governor Gretchen Whitmer, and young people in our 

NextGen community provided over 25,000 votes for Secretary Benson, a race decided by only 112,521 votes. 

The young Michiganders that NextGen engaged with in 2022 turned out 16 points higher than those we 

did not engage with in the state. In 2024, we aim to organize on 18 campuses, many which NextGen has 
previously organized on: 

NextGen has been working in Nevada since 2016. Senator Catherine Cortez Masto’s race was named the 

most competitive race in the country. Nearly 21,000 in our NextGen community turned out for Cortez Masto, 
more than covering her 9,000 vote margin of victory. Nevada youth also voted Biden over Trump in 2020 

by 30 points — one of the highest differences in the country — which underscores the importance of young 

voters and NextGen’s work to propel Democratic victories. The young Nevadans that NextGen engaged with 
in 2022 turned out 12 points higher than those we did not engage with in the state. Nevada will have one 

of the most competitive Senate races in the country again in 2024. We aim to organize in key regions across 

7 campuses - campuses in which NextGen has organized over several election cycles where we have strong 
name recognition and students know NextGen as a trusted messenger. Our 2024 plan includes: 

Michigan

Nevada

1,286,389

481,295

Estimated Universe Size

Estimated Universe Size

18
Campuses

7
Campuses

66 people
Field Team Size

31 people
Field Team Size

MI

NV
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1,365,446

Targeted Regions

Targeted Regions

Targeted Regions

875,882

Estimated Universe Size

Estimated Universe Size

PA
23
Campuses

21
Campuses

72 people
Field Team Size

51 people
Field Team Size

AZ
Targeted Regions

Wayne, Macomb, Oakland, Genesee, 
Washtenaw, Kent, Ingham, and Kalamazoo 
Counties

Philadelphia, Delaware, Montgomery, 
Chester, Centre, Dauphin, Berks, Lancaster, 
Indiana, Butler, and Allegheny Counties

Maricopa, Pima, Pinal, Yavapai 
and Coconino Counties

Clark and Washoe Counties



NextGen has been working in North Carolina since 2016. The young North Carolinians that NextGen 
engaged with in 2022 turned out 10 points higher than those we did not engage with in the state. Black 

youth, who make up a considerable portion of the state’s youth population and who supported Democrats 

in 2020 by an overwhelming margin of more than 90 percentage points, can be especially influential in 2024 

if they are robustly engaged. In Wiley Nickel’s 2022 race for NC-13, voters from the NextGen community 
covered nearly 25% of his 8,834-vote margin of victory. In 2024, our plan includes: 

North Carolina

NC
16
Campuses

62 people
Field Team Size

Continued Presence Priority State: 
Fall 2024

NextGen has been working in New Hampshire since 2014. Democratic incumbent Senator Maggie 

Hassan won her 2016 last race by a mere 0.1 percentage point, which she credits to NextGen for covering 

and underscores how young voters could easily sway the outcome. In 2022, in Rep. Chris Pappas’ race for 
NH-01, voters from the NextGen community covered nearly 55% of his margin of victory, bringing him over 

11,200 youth votes, and 74% of young voters voted for Maggie Hassan in 2022. In 2024, New Hampshire 

is still considered a battleground state with an important House seat and potentially competitive 

gubernatorial race. The state does not allow for early voting, but does allow prospective voters to register 

and vote on election day, which we plan to leverage during GOTV. NextGen will organize on 2 campuses 
in the final weeks of the election: 

New Hampshire

42,289 
Estimated Universe Size 2

Campuses

6 people
Field Team Size

NH
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Targeted Regions

Targeted Regions

1,252,077
Estimated Universe Size

Strafford and Hillsborough Counties, to 
include University of NH and Southern New 
Hampshire University

Durham, Guilford, Forsyth, Orange, 
Wake, and Mecklenburg Counties



2024 Program Tactics

NextGen staff and volunteers are, pending funding, 

ready to begin immediately organizing on campuses  

and in nearby communities. They will be having  

thousands of face-to-face conversations with the  

young people who will decide this election. These  

conversations focus on educating their peers on the  

issues at stake and committing young people to vote  

in all primary and general elections in 2024. Our field 

plan includes:

In-State Field Organizing

•	 Deploying a field team of 288 people to organize  
across six battleground states: AZ, NV, PA, MI, NC,  
and NH

•	 Organizing on 87 college campuses, including 35 community  
colleges, 9 Historically Black Colleges and Universities, and  
25 Hispanic Serving Institutions (see addendum for additional  

information about campuses) 

To reach as many students as possible on these 

campuses in the final month before Election Day, 

NextGen aims to distribute 1 million candidate 
and issue-driven ballot guides to students across  

campus and in student mailboxes in 2024.

Ballot Guides

NextGen will engage our national network of 28,000 
volunteers to implement peer-to-peer voter contact. 

Our data proves that this layered element, on top of 

on-the-ground field programming, helps increase voter 

mobilization and young people’s likelihood to turn out 

for Democrats. Our distributed program is one of, if not 

the largest, in the country. This also allows us to reach 

young voters, who are college students and non college 

students and organize them around the issues they care 

most about. In 2024, NextGen aims to send more than 25 
million texts and make 1 million calls to young people in 

our battleground states. 

Distributed Organizing

As a prominent figure in digital organizing, NextGen has developed a comprehensive strategy

to effectively reach and engage with young people in various online spaces. This approach 

extends to innovative initiatives such as a groundbreaking social media influencer program, 

active involvement in dating app communities, and the organization of events within the realm

of video games.

In a trailblazing move, NextGen pioneered a unique program to collaborate with influential 

college athletes who have the opportunity to benefit from the evolving name/image/likeness 

laws. By joining forces with these public figures, NextGen aims to harness their influence to drive 

engagement, raise awareness, and ultimately mobilize millions of young voters to actively 

participate in the upcoming election.

Digital Organizing
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In 2024, NextGen plans to work with:

900+ content creators 
   (600 micro - under 25K followers
    300 mid/macro - 50K+ followers)
40 Ambassadors

75 Student Athletes

Reach an audience of over 18 million people 



NextGen understands the importance of reaching young people where 

they are and speaking their digital language. By investing in targeted digital 

advertising, we aim to bridge the information gap, empower young voters 

with knowledge, and inspire them to cast their ballots. Through strategic 

placement on popular and niche online platforms, we ensure that our 

message resonates and captures the attention of the digital generation. 

NextGen’s paid digital engagement strategies include targeted digital 

advertising and tailored approaches on popular platforms.

Paid Digital

NextGen strives to be everywhere students are, including 

their walks to class and on their campus transit systems. 

To raise awareness about all things voting, we will place 

billboard and digital ads across campuses, in campus-owned 

news platforms and emails, and on campus transit systems 

that inform young people of key voting dates. 

Campus Advertising

For millions of young voters, “snail mail” 

is an extremely effective way to get young 

people to vote. We plan to send over 2.2 
million pieces of mail to young voters in 

our six states through a series of hybrid 

persuasion/GOTV personalized social 

pressure-type mail pieces starting in 

September when students are on campus 

and it is closer to the general election. 

Mail

NextGen’s 2023-2024 Cycle Budget
NextGen’s projected political purpose spending for the 2024 cycle (FYs 2023 and 2024) is $21.98 million, 
which is approximately $2.45 million in 2023 and $19.52 million in 2024. This budget includes the cost 

of implementing our on-the-ground field operation across campuses and communities in battleground 

states. It also includes the costs of voter contact and in-person turnout and mobilization efforts, distributed 

organizing, digital activities to reach voters online, and mail programs. We know that early and year-round 

investment is critical to turning out young voters so that they continue making history for Democrats. 

NextGen’s model, scale, and impact, along with our data-driven approach, has led to and proven 

that young people will turn out–and they will turn out for progressive candidates. We must ensure youth 

turnout in 2024 is on par with 2020’s record-breaking numbers. It is imperative that the progressive 

movement supports NextGen at the scale that is required and necessary to ensure young voters continue 

to make the lasting impact they have made over the last three cycles at both state and national levels. 

Field

Communications, Digital, Ads

Distributed Organizing, Mail, and Other Programs

Support and Management

Total

$9,171,776

$3,011,167

$6,184,701

$3,611,614

$21,979,258

Discord YouTube SnapchatInstagram
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Addendum: 
NextGen 2024 Campuses

Coconino Community College

Estrella Mountain Community College

Gateway Community College Washington Campus

Glendale Community College

Mesa Community College

Paradise Valley Community College

Phoenix College

Pima Community College

Rio Salado College

Scottsdale Community College

South Mountain Community College

Yavapai College Prescott Campus

Arizona State University

Arizona State University Downtown Campus

Arizona State University Polytechnic Campus

Arizona State University West Campus

Northern Arizona University

University of Arizona

Central Arizona College - Maricopa

Central Arizona College - Signal Peak

Central Arizona College - Superstition Mountain

Grand Rapids Community College

Henry Ford Community College

Community College

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College

HSI

HSI

HSI

HSI

HSI

HSI

Community College, HSI

Community College, HSI

Community College, HSI

Community College

Community College

3,719

7,893

5,081

13,892

20,387

9,477 

11,109

19,594

18,304

9,458

4,075

7,314

57,588

11,097

5,825

4,968

29,031

44,831

4,388

13,270

12,146

Enrollment included
in Central AZ College

Enrollment included
in Central AZ College

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Arizona

Michigan

Michigan

State School Campus 
Enrollment SizeSchool Type

Kalamazoo Valley Community College

Lansing Community College

Macomb Community College

Mott Community College

Oakland Community College

Washtenaw Community

Wayne County Community College

Eastern Michigan University

Grand Valley State

Michigan State University

Oakland University

U of M Ann Arbor

U of M Dearborn

University of Michigan at Flint

Wayne State University

Western Michigan University

Truckee Meadows Community College

College of Southern Nevada - Cheyenne

College of Southern Nevada Charleston Campus

College of Southern Nevada-Henderson

Nevada State College

University of Nevada-Las Vegas

University of Nevada-Reno

Southern New Hampshire University

University of New Hampshire

Central Piedmont Education Center (CPCC)

North Carolina Central University

11,398

11,673

20,220

10,456

14,511

12,264

14,957

21,246

22,406

49,695

15,001

44,584

21,783

4,995

26,241

24,398

10,000

30,000

7,500

25,407

20,722

3,913

14,784 

50,553

12,753

8,207

Enrollment included in 
College of Southern Nevada

Enrollment included in 
College of Southern Nevada

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Michigan

Nevada

Nevada

Nevada

Nevada

Nevada

Nevada

Nevada

New Hampshire

New Hampshire

North Carolina

North Carolina

North Carolina

Community College

Community College

Community College

Community College

Community College

Community College

Community College

-

-

-

-

-

-

-

-

-

Community College, HSI

Community College, HSI

Community College, HSI

Community College, HSI

HSI

HSI

-

-

-

Community College

HBCU

HBCU

State School Campus 
Enrollment SizeSchool Type

North Carolina Agricultural and 
Technical State University (A&T)

ADDENDUMADDENDUM



Duke University

J.C. Smith University

Johnson & Wales University

North Carolina State University

St Augustine’s University

Bennett College

Shaw University

UNC Chapel Hill

UNC Charlotte

UNC Greensboro

Wake Forest University

Wake Tech Community College

Winston-Salem State University

Community College of Allegheny County

Community College of Philadelphia

Delaware County Community College

Montgomery County Community College

Cheyney University of Pennsylvania

Lincoln University

Arcadia University

Bryn Mawr College

Carnegie Mellon University

Drexel University

Duquesne University

Harcum College

Haverford College

LaSalle University

Pennsylvania State University

6,717

1,166

11,253

36,042

1,261

207

998

30,092

30,164

15, 995

8,789

21,872

4,530

43,152

19,503

11,314

12,742

642

1,767

1,987

1,425

13,961

25,595

9,506

1,343

1,420

2,746 

47,560

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

North Carolina

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

-

HBCU

-

-

HBCU

HBCU

HBCU

-

-

-

-

Community College

HBCU

Community College

Community College

Community College

Community College

HBCU

HBCU

-

-

-

-

-

Community College

-

-

-

State School Campus 
Enrollment SizeSchool Type

Slippery Rock University

St Joseph University

Swarthmore College

Temple University

University of Pennsylvania

University of Pittsburgh

Villanova University

Widener University

4,785

6,779

1,651

39,581 

24,806

34,934

6,700

5,416

Pennsylvania

Pennsylvania 

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

Pennsylvania

-

-

-

-

-

-

-

-

State School Campus 
Enrollment SizeSchool Type

ADDENDUMADDENDUM



For questions or ideas, please contact  
Cristina Tzintzún Ramirez, President 
at cristina.tzintzun@nextgenamerica.org or  
Victoria Yang Souza, Vice President of Development  
at victoria.yang@nextgenamerica.org.

To get involved, visit our website  
nextgenamerica.org .

Paid for by NextGen Climate Action Committee; https://nextgenpac.org; not authorized by any candidate or candidate’s committee.


